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Perkembangan media sosial sebagai platform s-commerce membuat pelaku 
bisnis sulit untuk mengetahui media sosial mana yang tepat untuk dijadikan 
platform s-commerce. Pelaku bisnis tidak bisa mempengaruhi developer media 
sosial untuk memenuhi setiap kebutuhannya. Oleh karena itu, penelitian ini 
bertujuan untuk mengetahui lebih dalam bagaimana persepsi mahasiswa terhadap 
setiap media sosial sebagai platform s-commerce. Penelitian ini menggunakan lima 
media sosial yang paling populer di Indonesia, seperti Youtube, Facebook, 
WhatsApp, Instagram, dan LINE. Teknik pengambilan data dari survei online 
menggunakan dua tipe kuesioner, yaitu kuesioner kemiripan dan kuesioner atribut. 
Kuesioner atribut menggunakan tiga faktor desain s-commerce, yaitu usabilitas, 
fungsional, dan sosial. Data dari 150 responden diolah menggunakan metode 
Multidimensional Scaling (MDS) dan uji Kruskall. Hasil penelitian menunjukkan 
bahwa ada perbedaan persepsi mahasiwa terhadap setiap desain media sosial 
sebagai platform s-commerce. Facebook, WhatsApp, dan LINE adalah media sosial 
yang dipersepsikan paling mendukung dalam aktivitas s-commerce. Selain itu, 
Instagram adalah media sosial yang memiliki karakteristik desain s-commerce yang 
paling unik dibandingkan dengan media sosial lain. 
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ABSTRACT  
 
Imas Ayu Pramesti, NIM  :  I0313053.  MAPPING THE PERCEPTION OF 
COLLEGE STUDENT ABOUT SOCIAL MEDIA BECOME SOCIAL 
COMMERCE USING MULTIDIMENSIONAL SCALING (A case study on 
Youtube, Facebook, WhatsApp, Instagram, and LINE). Undergraduate 
Thesis. Surakarta: Department of Industrial Engineering, Faculty of 
Engineering, Sebelas Maret University, October 2018. 
 
The development of social media as s-commerce platform makes it difficult 
for business people to know which social media is the right place to become s-
commerce platform. Business people can’t influence social media developers to 
fulfill their need. Therefore, this research aims to understand how college students 
perceive (the image of) each social media as s-commerce platforms. This research 
used five popular social media in Indonesia such as Youtube, Facebook, WhatsApp, 
Instagram, dan LINE. Data Were collected from the online survey’s closed 
statements with two type questionnaire, which are similarity and attribute 
questionnaire. The attribute questionnaire used three s-commerce design factors 
such as usability, functionality, and sociability. Data from 150 participants were 
analyzed using Multidimensional Scaling (MDS) technique and Kruskall Wallis 
test. The results show that there are meaningful differences in college students' 
perception about each social media design as s-commerce platforms. Facebook, 
WhatsApp, and LINE were perceived as most supported s-commerce activities. In 
the other hand, Instagram is the most unique s-commerce platform among others.  
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